
range massively in style and origin,” 
Dickie says, though one thing is constant. 
“You can make extreme beers, but unless 
they’re enjoyable, I don’t really see the 
point. What we’re about is making the 
most interesting, the most flavorful beers 
we can, but making them accessible.”

6 Reclaim what’s yours
Britain birthed the IPA. And then, Dickie 
says, it bastardized it. He saw the average 
British IPA as “a fairly low-alcohol beer 
with moderate hops—nothing spectacu-
lar.” So he and Watt returned the style to 
its roots. They brewed their Atlantic IPA 
based on a traditional 200-year-old recipe, 
bunged it in oak casks and loaded the beer 
into a fishing boat that trawled the North 
Atlantic for two months. “To have it matur-
ing it in the constant motion of being at 
sea, technically, it’s not 100 percent ac-
curate, but it’s 85 percent accurate. It’s the 
most accurate version of that beer that 
anyone’s made in the last 150 years.”

7 Lighten up
Punk IPA, the brewery’s flagship, couldn’t 
just be an American knockoff. It had 

to stand out. Highly attenuating yeast 
dries out the finish, and New Zealand 
hops—all kettle-hopped, nothing in the 
dry hopper—throw off flavors of passion 
fruit and mango. “We wanted something 
American-esque, but with a twist,” he says. 
Dickie uses the lightest Maris Otter malt 
he can find, so the beer’s color is much 
lighter than a West Coast IPA. There’s no 
Cara malt in the recipe, to give the hops 
room to breathe. “Because it’s an IPA, for 
me, it’s all about hops.” 

8 Let the smoke roll in
Sometimes, great beers come from mis-
takes. Take Storm, an 8-percent IPA aged 
in Islay whisky casks. The beer was born 
after Dickie was aging Stout in Speyside 
casks, and filled a couple with his IPA to 
see what would happen. “It felt a little 
sweet and sickly,” Dickie recalls. “The 
original one didn’t work out really well, 
but getting the contradictory flavors, we 
felt, why not go three steps further and 
throw it in the most outrageous cask we 
can find? That’s a beer that goes against 
what we’re trying to do most of the time. 
We have the fuity hoppiness of the IPA, 

why not try something completely insane, 
like the dark, peaty, smoky whisky cask of 
the Islay? There’s such confusion in your 
mouth—smoke, peat, pineapple.”

9 Beer is a populist drink
BrewDog is a punk brewery, which natu-
rally puts it at odds with Britain’s beer 
establishment. That’s fine with them. 
“There’s a lot of snobbery,” Dickie says, 
arguing that Britain’s real ale guardians 
are “missing the point. They’re really 
excluding a lot of the public by having 
all this pomp and tradition, because not 
everybody wants to have a warm, flat beer 
served in a traditional pub. That keeps a 
lot of the public from trying these beers 
in the first instance. What we’re trying to 
do is just strip away all that crap. There 
are unlimited flavors to be found in beer. 
That’s what we’re trying to get across, and 
just excite people about beer again.”

Paul McMorrow is a writer living in Boston, 
Mass. Visit him at paulmcmorrow.com.


